
Prudential Preferred Properties                              Prestige Market Plan                                              for 1183 Scott, Winnetka, IL  60093
National, Regional and Local Exposure via the Internet

I. www.1183scott.com
II. www.prupref.com
III. www.prudential.com

IV. www.realtor.com

V. www.chicagotribune.com
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Regional and Local Marketing                                                      Prudential Preferred Properties Multi-tiered Marketing Mix


Tier One - Cutting Edge Technological Marketing

I. A CD-Rom of Your Property

Our clients in this price range are generally technologically savvy.  Introducing your property to this audience via cd-rom is an innovative and highly strategic advantage to you.  Allowing a client to virtually interact with your property far surpasses the traditional methods of marketing luxury real estate.

A. Professional Photography
The images of your property are the world’s first look at your beautiful home.  Your property will be staged and photographed by one of our master photographers.

B. Professional CD Production

Our experienced marketing department will handle all aspects of design and copywriting of your property’s CD.  Our first-class technology division will handle the production and distribution of your property’s CD.

C. Professional Copywriting

Special attention to the copywriting for both your property’s CD, brochure and printed media will be given by professional copywriters with many years of experience in luxury marketing.
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D. CD-Rom Distribution Avenues

1.  The Vanadium List – it’s not just another mailing list
The prestigious Vanadium list is made up of clients whose income producing assets exceed $2 million per year throughout the entire Chicagoland markets, the Midwest and the country.  Those who are included on this list are truly qualified buyers for your home.  This list may be sorted by area, by age group, by interests and family size, among other attributes.  

The recipients of your property information are all multi-millionaires and their professions and interests include:

· Large and Small Company Presidents 

· CEOs and COOs From All Industries

· Affluent Small Business Owners

· Traders, Executives of International Trade, Importing and Exporting 

· Yachting, Equestrian and Private Club Enthusiasts

· Specialty Physicians

· Celebrities

· Among Many Others
2.  Prudential Preferred Properties’ Exclusive Client List

At our exclusive “Call Center, “ advancement at the forefront of Chicago real estate practice, potential buyers of all Prudential Preferred Properties are greeted and handled by highly trained and skilled professionals.  Their interaction with our buyers results in a very high call to showing appointment ratio and consequently, we have the names of qualified Chicagoland buyers in the market today.

3. Preferred Luxury Real Estate Agents
An important part of our service to you includes marketing your property to the top real estate agents in the Chicagoland area and selected top agents throughout the country.

II.       Your Property’s Private Web Address

       www.1183scott.com

Your property’s web address will allow other potential buyers to interact with your property online with magnificent photography, enticing features and a virtual tour - all in an environment geared to high performance.

The Prudential Preferred Properties Multi-tiered Marketing Mix 

Tier Two - Exclusive Marketing Events

III. The Prestige Home Tour – By Invitation Only

The Prestige Home tour is exclusive to Prudential Preferred Properties Chicago.  The results are unprecedented in the market. 

One of the most exciting innovations in attracting qualified buyers to your home is the Prestige Home Tour. Your agent will discuss whom we will invite, how we allow people to enter your home, the direct calls before the event to these qualified buyers that can create multiple bidding on your property among other specifics.  

IV. By Invitation Only – The Broker’s Tour

We recognize the importance of presenting your property to the top agents in the area.  

The Prudential Preferred Properties Multi-tiered Marketing Mix
Tier Three - Targeted Printed Advertising

V. The “Chicago Tribune”  to Attract City Buyers

Targeting buyers who reside in the city of Chicago 
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II.
The “Pioneer Press” to Attract North Shore Buyers

Targeting buyers who reside on the North Shore
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The Prudential Preferred Properties Multi-tiered Marketing Mix
Tier Four – First-Class Printed Marketing Materials

I.   Property Brochure Development 

Includes photography, professional copywriting and printing.
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II.  Quantum Tour and Property Announcement

Includes photography, professional copywriting, printing, and development of tight focus qualified invitees.
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III.  Broker Tour and Property Announcement

Includes photography, professional copywriting, printing, evaluation of top broker list.
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