Prudential Preferred Properties changes the way Real Estate is marketed and raises the bar on customer service and property exposure. 

Phase II of the Value Plus Marketing Program elevates the strategic marketing and positioning of real estate to a new level.  Today’s savvy buyer and seller live and work in a world dominated by technology.  The Prestige Homes Magazine.com propels our properties into that arena creating the next generation of tactical, scientific marketing.  

Prestige Homes Magazine.com will reach tens of thousands of Chicagoans including:
•
Subscribers to the Chicago Tribune in affluent neighborhoods in the City, on the North Shore, in the North West and Western suburbs will receive the Magazine in their newspaper.

•
The insertion will also be included in newsstand copies of the Tribune.

•
The Magazine will be available at displays at our promotional partners business locations including our partner, Borders Books and Music.

•
It will be displayed and distributed at our local offices throughout Chicagoland.

Prestige Homes Magazine.com provides a wealth of services and information to our clients.

• 
Real Estate information including:


Prospector™ our own automated, online web-based property search



Property Searches organized by geographic zone, building type and price point listed in the Magazine



Extensive Property Searches at our web site, www.prupref.com and access to the MLS



Online chats with trained Customer Response Team members



Links to agents and agent web sites



Complete PPP advantages to listing, purchasing and choosing to affiliate with us

• 
A Vacation Getaway Sweepstakes.  Consumers can win 2 free tickets to anywhere in the world American 

        Airlines flies by inserting the CD and registering.

•
Exclusive offers and services from our promotional partners designed to deliver added value to our clients.

•
Free computer games that the whole family can enjoy and collect.

